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Table 1. Components affecting the sustainable supply chain management with the aim of improving company

performance
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Questions

ubu sl

Index Dimensions

Joe
Model

Syl Vb ay e eolinad 550 ad sl olse
The raw materials used are expensive.

Sl s 15 4y G 2852 OV e 3
The price of the company's products is more appropriate than the
competitors

A8 e Bld 18 o, ol e 2 LM S ol pae
Company managers consider the purchasing power of customers in pricing.

s e &) g line DY s el sbKas b culie oS s
The company offers different products according to the income deciles.

Product cost

sl bl Wb VG an g Jgamme 55l
You have to pay a high price to order the product.

JJ‘)&}M&‘}&MAQ}&&)@&})}:&.r\eu"w
Of course, doing a custom project costs more for the customer

Sl Sl 55 5 2V el Sl ol e 6l samesls (islhe J e 8l s
Receiving the ordered product is very important for managers.

oAo\aw 4y
Order fee

cols anlyn s by oYU Ay 5 Il sasSnl s S 6l
.Establishing a sustainable supplier network will be costly

eVl ol slas ), 5 Std 45
.The cost of logistics and its strategies is high

038 VL A S0 b 550 canlie el s S el gl 08 s
ol
The company has spent a lot of money to build a supply chain suitable for

the company's name.

ol

Sond 4
S A Economical

Logistics costs

sols oS5 )y VL aus iolie s 53 oG
Delay in order delivery has a high cost for the company.

On-time delivery of the product is of great importance for the company

managers.
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If the company receives the raw materials late, it will also deliver its
products with delay.

0ok
Delay time

The company guarantees the quality of the product.
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The company pays to ensure product quality.
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Quality assurance
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Questions Index Dimensions Model
The company uses raw materials that guarantee the quality of the final
product
Sl S glite SN gz W5 (gl ool 5550 (5550556 c‘w
The level of technology used to produce products varies
5 8 wolinad VG 655555 51 s i Jyame M5 ), 859555

To produce a better product, higher technology must be used

b o 1y 2V (6555 adsl alse o5l 3
Raw material processing requires high technology

Technology level

35 n Jazito ) a5 Gz Slaal pp b Jpame My gl 080
The company incurs research and development costs to produce a new
product
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To increase the quality of its products, the company considers research and
development costs as part of its mandatory costs

oKl a1 Y sz 4yl slse 3505 me cana g 5 s Sl eoliad b oS s
S 9D )
Using research and development, the company tries to make the raw
materials of the products as bio-friendly as possible

drn g 9 Geld
Research and

development

2,05 oS Syl eslizl 5550 adsl ol s
The raw materials used are slightly contaminated
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Achieving the final product wastes little resources

Al g pdeslsl Sodl eS s ol Jsame
The final product of the company has recyclable contamination

Sl s

Pollution creation
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Furniture production is an industry whose sources are domestic
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Furniture raw materials are supplied from the domestic suppliers
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Furniture raw materials play an important role in the final quality
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Use of resources

Bioenvironmental
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The final product should be as environmentally friendly as possible
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Product design must also be visually compatible with the environment
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The company's designers are environmentalists who care about preserving

the environment and minimizing its damage
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Design and
compatibility
with the

environment
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Questions Index Dimensions Model
All parts of the supply and production of the final product are done under e
the supervision of management Bioenvironmental
)y addd) oy S a8l ol 511 adsl slse el Sla i ol S e management
LS e doy bl 351y Sy s system
Management monitors all raw material supply sectors for the least damage
to the environment.
Pl 4l 3l gn e 5 sl slgn s s B sl ol 438 S
..«\AQJA
The company incurs a virtual fee to monitor the supply of raw materials
and the quality of raw materials.
Atad sl w\,\.@)’u\sgﬁfﬁ Y same
The company's products are completely hygienic and safe
The raw materials are checked for compliance with health standards Health and safety
B ESPESRUIVA T I ESTI U PR @f}f)‘
Ergonomics of products are of high importance
Ol pde 4y Jgamme 3550 50 1y 255 WSl g e SWSHS 5 cand aen o
In all parts of the production, employees can convey their opinion about the
product to managers
— o,bw 3l eolazal
Loy eS| adg slaan) b wls e ad s Lo LS50 sl 3l ol s 5l ealazel Y
&S S o
] o ] . ) ] Use of staff
Using the opinions of people involved in production can make production .
] experiences
processes shorter and of better quality
, 7 =l
Aes ES 350 b 5 g Sime e 5l e o] 5,8 Social

Workers are part of the master-mind of production and design in the
company

B3 g r\;yd\ el glan a0 sl ) 50 de )y S
The company incurs a social cost for its established neighborhood

WS o5 ol e AL 350 ) 2 St Lo a2 Ssy)
The company's contamination does not spread to other parts outside the
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sl bals 5 bes s il gl Sodlplsl ks 2yt on local
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. . . communities
Existence of the company in the neighborhood does not bother other
companies and homes in terms of contamination.
Wlazls oS s el 5l aKe bales
Neighbors have not complained about the company's activities
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S e Contractual




If customers change their requested volume, the company adapts well to
that change

Syt il ple 5o de g0 50 ok o se Ol S 0 ek
A change in one order does not change the delivery time of other orders

Quick response to
changes
suggested by
customers in

product volume
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The brand of the manufacturing company is of great importance to
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Questions Index Dimensions Model
companies contracting with raw materials suppliers comply with stakeholders
environmental standards
oSr plie Wl 2alS o tss Sl ) o2sel Olamia b oS 2
e
The company works with educational institutions to teach ways to reduce
waste of resources
s il 2kl Sl ie w1 ES 2 0 Wy ol 5
The production processes in the company are monitored by standard
institutes.
slye 51 5 A8 gad o3zl W5y Cen 3 dame 4 o o 45 glad ) 3150 5l S
LS o ookl oy e
The company does not use raw materials that seriously harm the
environment and uses alternative materials
o) 4SS o K 5 K3 G e oS 3 ) Y e A8 o ame S5 G e 55 i
A ey dae 4 (6 1S Consumption
The company tries to replace products in the consumption pattern of others pattern change
that do less harm to the environment
N PSP AR [ UK SR W SUP S ST S PO S
Bioenvironmental contamination is very important for the company's
customers.
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Customers can communicate with company managers in a variety of ways o lgiiw b i
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Customer interaction is one of the important management pillars in the J s
company Quick response
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Customers' suggestions about products are always considered by managers suggested
Sl 15555 5 2V el 51 ol nae 6l Y s 5 9550 changes in the
Product feedback is very important for managers product design L
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Customer
) Customer satisfaction is always a priority o lgis b satisfaction Performance
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Questions Index Dimensions Model
customers S
o adi iy e OV pass 5l S sas o o tolae A oL ris Customer

Customers sometimes place orders that imitate the products of other brands

Gl Gy ol sl r\i@ @l O3s x5 OV e 035 595 4
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It is important for customers that their products are up-to-date and modern
along with well-known brands.

preference over
buying from top
names
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Customers ask questions about environmental waste of products
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For customers, the type of raw materials and how they are prepared is
important
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Environmental

needs from main
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If the product is environmentally friendly, customers will pay more for it.
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Customers want detailed information about the product j
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It is important for customers where and how the raw materials of the
product are supplied.

The customer
needs to obtain
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The company enters the details of the raw materials of product in its . .
information
catalogs.
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Supplying costs of company's raw materials in environmentally friendly
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G Total cost ] ]
. . . . Financial
It is important for the company that the raw materials are in accordance reduction rate
performance

with the customer’s wishes and its cost is not important
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The cost of raw materials is part of the final cost of the product that the

customer must pay
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Any cost must be economically justified
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Return on
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Company managers expect to have good return on investment
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s el ey

If the company does not have a good return, its activity has no economic

justification, so it should be closed
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The company has good sales compared to competitors
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The company's products are very popular due to being environmentally

friendly

OhA M
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There is a good prospect of the company sales

Sales growth

The company's profits are again completely reinvested in the company's

infrastructure
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ol SRl 3l Il 5o 88 1L e
The company's market share is increasing

Market

performance

o oo ol 5 oom Vb alin (oS0 cond 4 oS0 Mg G595

»’-15@ Jf.':\‘i[.’"i“ Lads YL

The production technology in the company is high compared to similar

S s,

companies, and this makes possible the high volume of production
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The name of the company is well known in the furniture market

Market growth
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The variety of the company's products is high and as a result it is present in

all furniture markets
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Table 2. Statistical characteristics of Performance and Sustainable Supply Chain Management
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Table 3- Summary of the Kolmogorov-Smirnov test
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Table 5- Correlation between dimensions of performance and sustainable supply chain management in Iran's
wooden furniture industry
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Abstract

In order to achieve the higher competitive advantage, identifying and prioritizing the various
factors of sustainable supply chain management and its relationship with the performance of the
companies producing home and office furniture, have been selected as the main purpose of this
study. The statistical population in both the qualitative and quanitative parts consisted of
experts, and specialists in the field of sustainable supply chain management and the company
performance, including managers and operational engineers of furniture manufacturing
companies in Tehran province. In the qualitative part, the interview method and content analysis
were used to identify effective factors and in the quantitative part, a reseracher — made
guestionnaire based on Likert- scale was used to collect data and Pearson correlation and
Friedman tests were used to understand the causal relationships between research variables and
prioritize them. The validity and reliability of research tools in both parts were tested and
confirmed using different methods. The results showed that supply chain management practices
have a direct and positive effect on the home and office wooden furniture firms. Also in the
sustainable supply chain management, the dimensions of delay time, product cost and design
and adaptation to the environment were given first to third priority. Also in terms of
performance, the dimensions of rapid response and the proposed changes of customers in the
responsible volume, investment returns and customers' preference to buy from top names were
given first to third priority.

Keywords: Competitiveness advantage, wooden furniture industry, performance, sustainable
supply chain management.
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